
Corporate experience included a 

wide variety of responsibilities in 

the management and ownership of 

a marketing communications firm. 

Managing all departments, creative 

direction, business development, 

self-promotion, operations, strategic 

account planning, managing client 

relationships and much more. 

The bulk of my career was spent in 

the development and production 

of creative work, and in hiring, 

inspiring, managing, and developing 

designers, art directors and writers. 

Projects included naming, corporate 

identity, all forms of print collateral, 

direct mail, self-promotion, 

advertising (in all media), interactive, 

social media, environmental design, 

motion graphics, and strategic 

planning. For clients in a variety 

of sectors: healthcare, travel and 

tourism, technology, furniture and 

wallcovering, financial services, 

shipping, energy, food and beverage, 

education, museums, consulting, 

leadership training, and fashion, 

among others.

  Willie Baronet

  433 Trinity River Circle

  Dallas, TX 75203

  469-939-0316  

  willie@williebaronet.com

  Education

 2011 MFA Arts and Technology 

  University of Texas at Dallas, Dallas, TX

 1982 BFA Applied Arts (Advertising Design focus) 

  University of Louisiana at Lafayette (magna cum laude) 

  Lafayette, LA

 2000 - 2001 MLS (Master of Liberal Studies) 

  9 credit hours completed 

  Southern Methodist University, Dallas, TX

  Professional Experience

 2006 - Present Adjunct Faculty, Texas Christian University

  Life/Business Coach

  Design and Marketing Consultant

  Artist

 1992 - 2006 Owner, Creative Director

  GroupBaronet (formerly GibbsBaronet), Dallas, TX

 1989 - 1992 Creative Director

  Knape & Knape, Dallas, TX

 1985 - 1989 Senior Designer

  SullivanPerkins, Dallas, TX 

 1984 - 1985 Art Director

  Allday & Associates, Dallas, TX 

 1982 - 1984 Art Director

  The Graham Group, Lafayette, LA

 

Art Director
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“Willie Baronet has been one of 

the most insightful and inspired 

individuals to influence my work. I 

greatly respect his opinion and can 

say that being one of his pupils has 

been a privilege.” 

Deni Stoyanova

Student, Texas Christian University, 

2011 

  Teaching Experience

 2010 - Present Texas Christian University, Fort Worth, TX

  Adjunct Faculty 

  Taught classes in Packaging Design, Publication Design, 

  Portfolio Enhancement

 2001 - 2007 Syracuse University, Syracuse, NY

  Adjunct faculty

  ISDP – Graduate level (MA) advertising design program 

 1994 - 1995 Texas A&M University Commerce, Commerce, TX

  Adjunct faculty

  Senior level comprehensive portfolio class

  Assigned design projects in order to prepare students for entering  
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“Willie at his core is a mentor. A 

generous and honest person who 

only wants to see success and the 

best come out of whoever is in his 

presence.”

Richard Zeid

Professor, Columbia College, 

Chicago, IL

Student, Syracuse University, 2001 

 2003 Layout: Making It Fit: Finding the Right Balance Between  

  Content and Space by Carolyn Knight and Jessica Glaser

  TITAS Catalog

  Designers in Handcuffs: How to Create Great Graphics When  

  Time, Materials and Money Are Tight by Pat Matson Knapp

  Quoted four times throughout the book

 2002 Information Graphics and Visual Clues, by Ronnie Lipton Green  

  Video Packaging for Two Birds Film Company 

  Forest Technology Group Logo

  AIDS Arms LifeWalk Logo

  Two Birds Film Company Logo

  The Best of Business Card Design, by Cheryl Dangel Cullen  

  Artful Giving Business Card

  Cheryl Polito Manicurist Business Card

  Design Humor, The Art of Graphic Wit, by Steven Heller 

  LHS Reunion Invitation/Poster

  Color Graphics: The Power of Color in Graphic Design, 

  by Karen Triedman

  Dallas Services Direct Mail Campaign

  The Power of Paper in Graphic Design, by Catharine Fishel 

  GroupBaronet Self-promotional Deck of Cards 

  GroupBaronet 2001 Holiday Card

  Print Regional Design Annual 2002 

  Forest Technology Group Logo

  Air Law Symposium Luncheon Invitation

 2001 Advertising for Dummies, (Premier Issue), by Gary R. Dahl

  Technical Editor

  Print Regional Design Annual 2001

  AIDS Arms LifeWalk Logo 

  GroupBaronet Holiday Card

  Cheryl Polito Business Card

  Communication Arts Design Annual 42

  Green Video Packaging for Two Birds Film Company
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“As my teacher and mentor, Willie 

Baronet has educated me with 

knowledge and creativity backed by 

real-life experiences. In the 20 years 

since I first took his design class, 

he has proven himself a committed 

advocate of art, design and humans. 

I believe students who are lucky 

enough to find themselves in his 

classroom will take away not only 

incredible design knowledge and 

skills for a worthwhile career, but also 

a greater sense of ‘being’ that will 

last them a lifetime.”

Karen Morales

Freelance Designer

Student, Brookhaven Community 

College, 1990
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“Willie Baronet is a great professor 

who pushes his students to fully 

explore their concepts, look at their 

work from different angles, and 

think outside of the box. He also 

encourages students to be confident 

in themselves and provides them 

with information and resources 

to prepare them for life after 

graduation.”

Kandace Green

Student, Texas Christian University, 

2011

 1996 Graphic Design USA: 17, The Annual of The American Institute 

  of Graphic Arts 

  Dean Rogers Music and Sound Design Logo

  Design in Texas, A Retrospective Exhibition, American Institute 

  of Graphic Arts 

  Acadiana Symphony Orchestra Logo

  Print Regional Design Annual 1996

  DSVC Dallas Show Invitation

  La Madeleine French Bakery and Cafe Packaging 

  Northern Telecom Developments Newsletter

  The Best of Business Card Design 2

  Phillip Esparza Photography Business Card

  Cheryl Pantuso Nail Technician Business Card

  Max Wright Business Card

  Sheila Kostelny Marketing Consultant Business Card 

  CustomWerx Business Card

  GibbsBaronet Business Card System

 1995 Graphis Design 95

  Eric Pearle Photography Logo 

  Alta Ski Resort Logo
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“There’s a long-forgotten 

combination Willie helps you recall 

that unlocks a stash of dormant 

emotion and drive. In short order, it 

refreshes and energizes the brain...

not to mention the soul.”

Joe Knezic 

Creative Strategist, Harrisburg, PA

Student, Syracuse University, 2003

 1994 Communication Arts Design Annual 35 

  Eric Pearle Photography Logo

  Print Regional Design Annual 1994

  St. Paul Hospital Obstetrics Ad
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“Your teaching helped me know 

myself better — on levels I’ve never 

known before. It was profound, 

personal, and revealing. It was 

thoroughly refreshing and extremely 

positive. My self awareness lead  

to greater inspiration and stronger 

innovation.”

Scott Sherman

Assistant Professor, Ad Strategy

Virginia Commonwealth University, 

Richmond, VA

Student, Syracuse University, 2003

 1990 Type Director’s Club (New York), Typography 11 

  Cantor Wedding Announcement

  Promo 1, The Ultimate in Graphic Designer’s and Illustrator’s 

  Self-Promotion 

  



8

“Genuine, kind, honest and 

accessible, Willie created a 

comfortable, supportive environment 

while being intensely and seriously 

committed. He is willing to challenge 

old thought processes and ask 

difficult questions. He’s not afraid to 

laugh or dance or expose any of his 

own flaws. In fact, his willingness 

to be human and take part in the 

process with you might be his 

greatest strength.”

Scott McNany

Senior Art Director, Pinckney Hugo 

Group, Syracuse, NY

Student, Syracuse University, 2007
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“Willie helped me to take a hard look 

at myself, my life and my goals with 

fresh eyes and a new heart.”

Laura Brittain

Lecturer

Appalachian State University

Student, Syracuse University, 2005

 1985 64th Art Directors Annual, The Art Directors Club of New York 

  Acadiana Symphony Orchestra Logo

  Dallas Advertising Softball League Logo

  Print Regional Design Annual 1985 

  Acadiana Symphony Orchestra Logo 

  Dallas Advertising Softball League Logo

  Art Directors Club of Houston

  Acadiana Symphony Orchestra Logo 

  Dallas Advertising Softball League Logo 

  The Selwyn School Brochure

  Juried Exhibitions and Festivals

 2005 DSVC Dallas Show 2005 

  Paul Morgan Direct Mail 

  Cirqa Ad Campaign

  20th Annual Admissions Advertising Awards

  Dallas County Community Colleges Newspaper Ad Series (Silver)

  Dallas County Community Colleges Television Ad Series 

 2004 DSVC Dallas Show 2004

  Hussey Photography Website (Silver) 

  GroupBaronet Holiday Card 2003

  DSVC Rough “Frozen Issue”

  Broadlane “Get There” Corporate Collateral Package 

  VU Stationery System

  Mood Food Restaurant Logo

  Merge Media Ad Agency Logo

  Turtle Creek Chorale Logo

  Print Art Brochure “Bells & Whistles”

  Andy Payne, Attorney Holiday Card

 2003 DSVC Dallas Show 2003 

  GroupBaronet Holiday Card 2002 

  TITAS Season Brochure
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“Willie is an extraordinary individual. 

His desire to continuously explore 

creatively combined with his vast 

experience makes him a true leader. 

In addition, he is one of the few truly 

motivational people in this world, 

who have the extensive knowledge to 

really make a difference.”

Monica Lewis

Owner, Prodigi Creative Solutions

Flower Mound, TX

Student, Syracuse University, 2007
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“Willie was my professor at 

Syracuse. I have never had someone 

impact my professional life the way 

he did. His passion for teaching and 

the well being of his students shows 

immediately. He not only invests his 

effort into planning his classes but 

also his emotions to show students 

how to live a true creative life.”

Javier Escalante

Director at El Laboratorio

Mexico City, Mexico

Student, Syracuse University, 2007

 1997 DSVC Dallas Show 1997 

  Christmas Rep Party Invitation

   GroupBaronet Holiday Card 1996 

  Nortel Developments Newsletter

 1996 DSVC Dallas Show 1996 

  Bednarz Film Ad “Good Direction” 

  Visual Engineering Direct Mail

 1995 DSVC Dallas Show 1995

  Anatomy of Peace Book Cover

  Dream Cafe Ad “Dream at Night”

  Dream Cafe Ad “19 Bucks a Pop”

  West End Post Ad Campaign

  West End Post Print Collateral Package

  The Dallas Advertising League TOPS

  GibbsBaronet Deck of Cards (Silver)

  West End Post Ad Campaign (Silver) 

  Valentine Riverside Museum Invitation 

 1994 DSVC Dallas Show 1994

  Eric Pearle Photography Logo 

  GroupBaronet Holiday Card 1993

  The Dallas Advertising League TOPS

  GibbsBaronet Logo Book (Gold)

  Hannah McCue Birth Announcement (Bronze)

  Allsteel Direct Mail Package (Bronze)

  Eric Pearle Photography Logo 

  St. Paul Medical Center “Miracle of Motherhood” Brochure 

  Rydman Productions Image Ad 

  Texas Graphic Excellence Awards, PIA

  Dallas Convention & Visitors Bureau “Texas Sized Trading Cards”

 1993 DSVC Dallas Show 1993

  Kimberly Clark Bright Futures Logo
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“Willie’s class was one of the 

most memorable and inspiring 

experiences of my graduate school 

years. He introduced us to unique 

ways to get to creative solutions, and 

some of the things I learned from his 

class are still applied to my day-to-

day design practice. He is also a fun, 

compassionate and encouraging 

mentor to his students.”

Helena Yoon

Design Director at Anthem Worldwide

Toronto, Canada

Student, Syracuse University, 2007 

 1991 DSVC Dallas Show 1991

  Dallas County Community Colleges :30 TV spot (Bronze)  

  Six Flags Mall Shopping Bag

  August Knape Birth Announcement

  Wooley Birth Announcement

  Connors Moving Announcement

  Page Boy Maternity Fashion Ad

  Page Boy Maternity Fashion Catalogue

  Dallas County Community Colleges :60 TV spot

 1990 Annual Report Design: A Historical Retrospective 1510-1990 

  organized by the Cooper-Hewitt National Museum of Design 

  Intertrans Corporation Annual Report 1986

 1990 DSVC Dallas Show 1990

  HCA Medical Center of Plano “Little Matters” Book  

  Harte Hanks “Cover North Dallas” Ad

  Harte Hanks “There Goes the Neighborhood” Transit 

  Mall of the Mainland Real Estate Brochure

  “Egg” 30: TV Spot

  Printing Industries of America, Inc., Graphic Arts  

  Awards Competition 

  HCA Medical Center of Plano “Little Matters” Book

 1989 DSVC Dallas Show 1989

  Cantor Wedding Invitation (Gold)

 1988 The Dallas Advertising League TOPS

  King Douglas Photography Logo 

  Intertrans Corporation Annual Report 1988
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“Willie taught me at Syracuse 

University when he was a visiting 

professor. His teaching method was 

informative, enjoyable, and most 

importantly thought provoking. What 

else would it be when your first 

assignment is to design your own 

tombstone? Thinking outside the box 
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“I can’t imagine having launched our 

domestic or global websites without 

GroupBaronet on our team. They 

brought their many problem solving 

skills (creative, organizational, 

strategic) to the table. They really are 

true partners.”

Andy Spiegel

Creative Director, Motorola

Former  client

  Healthcare Purchasing Partners International, Irving, TX 

  Howie & Sweeney, LLP, Dallas, TX

   International Legal Technology Association, Austin, TX

  Intertrans Corporation, Irving, TX 

  JCPenney, Dallas, TX

  JM Lynne Wallcoverings, Dallas, TX 

  Kimberly-Clark, Dallas, TX

  La Madeleine, Dallas, TX

  Landstar Homes, Coral Gables, FL

  LaserTrek, Dallas, TX

  Loewinsohn Flegle LLP, Dallas, TX

  McKinney Convention & Visitors Bureau, McKinney, TX 

  MedSynergies, Dallas, TX

  Mercer Consulting, Dallas, TX

  MergeMedia, Dallas, TX

  Monitronics, Dallas, TX

  Motorola, Austin, TX

  Muratec, Plano, TX

  Napier Jewelry, New York, NY

  National Hospice and Palliative Care Organization, Alexandria, VA 

  Nortel Networks, Richardson, TX

  Northpark National Bank, Dallas, TX

  OnRamp Technologies, Dallas, TX

  Overhill Farms, Los Angeles, CA

  Patty Madden, Inc., New York, NY

  Paul Morgan Photography, Dallas, TX

  Paymentech (Now ChasePaymentech) Dallas, TX

  PayneMitchell Law Group, Dallas, TX

  Pervasive Software, Austin, TX

  Reflect Systems, Dallas, TX

  Sabre Airline Solutions, Southlake, TX

  Salvo Real Estate Solutions, Dallas, TX

  Samsung, Dallas, TX

  Sayles / Werbner, Dallas, TX

  SevenBar Aviation Dallas, TX

  Software Spectrum (now Level 3 Communications), Dallas, TX 

  Southwest Properties Group, Dallas, TX

  St. Paul Medical Center, Dallas, TX
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“Willie helps me to maintain a 

healthy perspective along my 

journey. He reminds me (when I 

get anxious or discouraged) of the 

successes and progress I already 

have achieved that got me to this 

point, and he skillfully manages 

to draw me back into focus. He is 

someone I can trust with my deeper, 

inner self to provide the safety and 

containment I need to freely explore 

my creative energies and realistically 

assess my personal limitations.”

Jeff Rogalski

Dallas, TX

Coaching client

  

 1984 - Present Dallas Society of Visual Communications, Member

 2007 Received The Ron Hering Mission of Service Award, 

  The ManKind Project of North Texas

 2011 Metro Dallas Homeless Alliance (MDHA): Homeless Count

  Volunteer, helped count and interview the homeless in 

  Dallas County

 1998 - 2009 Big Brothers Big Sisters, Dallas, TX

  


